Stakeholder Input Report
How can the tech sector support SMEs,
Government, Parliament and the UK during
the COVID-19 pandemic?
A report for Parliamentarians – the first stage in a series of actions by
PICTFOR, with input from the tech community, responding to, and
discussing the COVID-19 pandemic
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Foreword
About PICTFOR
The Parliamentary Internet, Communications and Technology Forum (PICTFOR) is the
largest and most active All-Party Parliamentary Group (APPG). We bring together engaged
Parliamentarians with key industry stakeholders to discuss issues on tech, communications
and internet policy, as well as many more issues facing the sector.
Facilitating frequent, high-level discussions between policymakers and thought leaders
across the sector, PICTFOR creates unique opportunities to exchange ideas and enhance
Britain’s competitiveness as a digital economy, whilst championing those members of the
tech sector who have a social purpose.
Never before has the combination of these two values been more important for the digital
economy in the UK. The escalation of the COVID-19 pandemic has highlighted just how vital
the tech, communications and internet sectors have become to our nation’s physical, mental
and economic health.
PICTFOR’s response to COVID-19
PICTFOR has responded to the COVID-19 pandemic by continuing to facilitate the
conversation between our industry members, our parliamentary stakeholders and the wider
tech community. In March 2020 we made an open call for input on how the tech sector could
support SMEs, Government, Parliament and the nation through the pandemic. Since then
we have been delighted to receive detailed responses and ideas from PICTFOR members
BCS, BT, Ericsson, Fujitsu, Good Things Foundation, Google, ICAEW Tech Faculty, Internet
Association and Nominet. We have had over 18 responses from a wide range of
organisations including members and non-members, charities, trade associations,
stakeholder groups, academics, global tech companies, SMEs and start-ups.
This report details the scale, insight and generosity of those contributions, providing expert
insights for Government and Parliament on how the tech sector can work together to support
business and contribute to the national effort to overcome this global pandemic.
One of our members, techUK was asked by Government to collate input from the tech sector
on what it can do to help on the Coronavirus response. This report is a complimentary
secondary step to that submission, with a focus on support for SMEs.
PICTFOR have been delighted by the scale and calibre of the insights received, with
representation spanning our diverse industry membership and reaching beyond, into the
wider tech sector. This report contains contributions from charities working with those
socially excluded by a lack of access to digital skills, as well as those working hard to keep
the nation’s data safe from cyber-attacks. We also include insights from big tech companies
who have rolled out free access to home schooling apps, and also from network providers
who are working hard to ensure everyone can access the internet at a fair price.
We have been proud to facilitate such a comprehensive response to what has become an
unprecedented challenge for the UK. In these dynamic and challenging times it is more
important than ever that we champion solutions and innovation and do everything we can to
support SMEs and the nation. The ideas included within this report have the scope to save
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businesses and bolster the economy for generations to come and we are grateful to all those
who have contributed, listed on pages 5 and 6.
Ongoing Activity
PICTFOR will continue to act as a forum for the internet, communications and technology
sectors through virtual events and engagement – our next event will be a virtual roundtable
and will act as the next phase of this report, including responses to the submissions from
government and parliamentarians.

Darren Jones MP – PICTFOR Co-chair
Baroness Neville-Rolfe DBE, CMG – co-opted acting PICTFOR Co-chair
The Rt Hon Lord McNally – PICTFOR Treasurer
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Executive Summary
For this report, PICTFOR received 18 submissions from organisations across the tech
sector, 50% of which were PICTFOR industry members. These submissions reflect the
diversity of our members and the wider tech community, with contributors including tech
accessibility charities, trade bodies and some of the world’s largest corporations.
PICTFOR members and the tech sector as a whole are currently working hard to respond to
the COVID-19 pandemic and to support SMEs, government, Parliament and the nation
through these unprecedented times. This report documents those efforts.
This initiative is the first in a succession of projects through which PICTFOR will continue to
facilitate the sector’s response to COVID-19. Future projects will include virtual roundtable
events with bespoke themes and discussion topics that give the sector the opportunity to
engage with government and interested parliamentarians.
Below is a summary of insights from PICTFOR members:

▪
▪
▪
▪
▪
▪
▪
▪

BCS are working with business to develop Trusted Local Networks – providing peer
to peer engagement and support networks for SMEs.
BT are working to keep the most vulnerable connected, support those hit financially
by the pandemic and to aid the NHS frontline in treating acute cases of Covid-19
while using their reach to help inform the public about the precautions they should be
taking.
Ericsson are working with SMEs to ensure they have processes and contingencies
in place to continue delivering safely during the COVID-19 crisis, whilst supporting
employees through paid volunteer hours so they can help locally without being
affected financially.
Fujitsu are continuing to support Government by refocusing existing services to alert
citizens who are entering high risk areas, using their healthcare equipment tagging
hardware to make the NHS more efficient and supporting those struggling with social
distancing through their connectivity project BUDDYCONNECT.
Good Things Foundation are supporting community organisations in their efforts to
keep vulnerable communities connected. They are continuing to fund raise and
handle donations of tech hardware through the FutureDotNow programme.
Google is working closely with Government and the NHS to provide accurate, timely
information across all of its channels. As well as rolling out Google Classroom, a free
service which allows teachers to create classes, distribute assignments, mark work
and send feedback.
ICAEW are continuing to facilitate discussions between SMEs and the tech world –
advocating a focus on cyber security capabilities, broadband and connectivity issues,
clear information on Government support and effective home working solutions.
Internet Association are supporting local communities and healthcare institutions
by ensuring ongoing access to online tools and resources needed to continue
day-to-day operations, helping to provide resources and working to ensure safe and
positive experiences while using online platforms for all internet users.
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▪
▪

Nominet are helping the UK stay home by helping to bridge the divide between the
digital ‘haves’ and ‘have nots’ and are working with Government to maintain cyber
security levels throughout the pandemic.
TikTok are continuing to provide a safe and positive environment for their users,
whilst tackling misinformation and promoting official guidelines through the site.
TikTok will support SMEs across Europe by making available $20m in ad credits to
help companies get back on their feet once economies are able to restart normal
activity.

The report also features contributions from the following organisations
▪ Dell
▪ Facebook
▪ The Federation of Small Businesses
▪ Lloyds Banking Group
▪ McKesson UK
▪ Nodes & Links
▪ Renfrew Group
▪ SAP
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List of Contributors
We would like to express our gratitude to the following organisations that have contributed to
this report:
Contributors that are PICTFOR Members
▪ BCS
▪ BT
▪ Ericsson
▪ Fujitsu
▪ Good Things Foundation
▪ Google
▪ ICAEW
▪ Internet Association
▪ Nominet
▪ TikTok
Contributors that are not members of PICTFOR
▪ Dell
▪ Facebook
▪ Federation of Small Businesses (FSB)
▪ Lloyds Banking Group
▪ McKesson UK
▪ Nodes & Links
▪ Renfrew Group
▪ SAP
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BCS – Insights & Contribution
1. Trusted Local Networks - Informed, Impartial, Independent Peer to Peer
support for Business Recovery through Digitisation
This note outlines Trusted Local Networks of technology, education and business
professionals that provide strategic structured collaboration across local businesses to
identify and build the digital technological capability necessary to aid recovery from the
current economic shock of the coronavirus pandemic, but also to improve productivity and
develop new business opportunities.
Figure 1 outlines how a Trusted Local Network will provide strategic grassroots support for
digital solutions tailored to the specific needs of local organisations and businesses, but with
impartial, independent, professional support from relevant national and international
organisations (which are discussed in Section 1.1 and shown in Figure 2).

Figure 1: What a Trusted Local Network is for
These networks of technology, education and business professionals will help ensure the UK
is preparing its digital infrastructure and digital capabilities to deal with unprecedented
transformation of working practices and business models caused by the pandemic.
They can provide, for example amongst other benefits:

▪
▪

mentoring and coaching for fresh graduates to develop skills that meet employers’
needs, so they are fit to enter the workforce when jobs are available
technology consultancy – e.g. in digital transformation, business continuity, data
management, cyber security, systems installation and integration, project
management, contract management of digital services
8
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▪
▪

online training for non-techies – in use of newly deployed IT systems, such as for
example Microsoft Teams in NHS Trusts where their IT staff are overwhelmed
educators working with technology experts can provide expert advice, guidance and
resources for parents and pupils transitioning from primary to secondary and
those who were set to take GCSEs and A Levels

Our proposal is to establish Local Trusted Networks across the UK, coordinated by BCS
and other professional bodies, with support from local business organisations, schools,
colleges, national academies and with local and national government backing.
1.1

What is a Trusted Local Network and how does it work?

It is a network of professional peers from organisations including commercial businesses,
schools, colleges, universities, charities, trade associations, learned societies, professional
bodies, national academies, local enterprise partnerships and local government that have a
presence in the same locality. This network of people will be active through dedicated virtual
communities of practice.
The network is trusted because its members have a set of common shared values, and
because on a day to day basis members can validate that trust through the mutual support
provided by the network. The network is also trusted because its behaviours are
underpinned by a set of ethical and professional standards the members have agreed
to abide by, and which professional bodies help maintain by proactively engaging with
members to embed them throughout network activity.
The network operates on the principles of providing informed, impartial, independent
mutual support and constructive expert challenge to existing business models through
structured, collaborative, proactive peer to peer engagement.

Figure 2: Partners involved in a local trusted network
Figure 2 provides an overview of the stakeholders involved in a local trusted network.
Professional bodies, learned societies and national academies will facilitate constructive
expert challenge for businesses, and bring expert peers into activities within the network to
provide advice and guidance that is impartial, independent and informed.
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Figure 1 gives an overview of how a local network will operate to provide structured
collaborative support to local businesses. The local network provides structured means of
identifying the business outcomes local businesses need to aim for, based on a gap analysis
(through online diagnostic tools or possibly more informal methods). The network will also
help local businesses identify technology enabled services to meet their needs and how to
upskill current key staff and how best to develop the right skills pipeline through collaboration
with local schools, colleges and universities. Corporate members of the network may be able
to help provide access to locally tailored technology enabled services that deliver the
outcomes identified by local businesses. The network will also provide advice and guidance
on implementation of services, as well as help evaluate the impact of services. Because all
the members of the network are operating within the ethical and professional behaviours
facilitated by the network and underpinned by professional bodies, individuals can have trust
that the network support genuinely is informed, independent and impartial.
2 Appendix: Additional background on BCS
The purpose of BCS, defined by its Royal Charter, is to promote and advance the education
and practice of computing for the benefit of the public. We are the professional body for
Information Technology in the UK. We are also a key stakeholder in a wide range of
initiatives that are helping to close the digital skills gap for everyone at every age, to help
them thrive in the fourth industrial revolution.
Schools: In 2012 the Secretary of State for Education invited BCS to coordinate the
development of the now statutory computing curriculum for schools, in partnership with the
Royal Academy of Engineering. Ever since BCS has played a key role throughout the UK,
including Scotland, Wales and Northern Ireland in equipping teachers with the skills needed
to teach all children the essential computational thinking skills they will need in life.
BCS is a partner in the consortium establishing the National Centre for Computing Education
(NCCE) in schools, funded by an £84m contract from the DfE to upskill and provide ongoing
1
CPD to computing teachers. Through the Barefoot Computing project , run in partnership
with BT, we have helped over half the primary schools throughout the whole of the UK gain
initial training in computing. BCS also runs the DfE funded scholarship scheme to attract
outstanding candidates onto computing initial teacher training courses.
Universities: BCS has accredited the computing degree programmes in over a hundred UK
universities, ensuring that their curricula and teaching methods meet appropriate standards.
2
BCS is a partner in the Institute of Coding , set up by the government to help address the UK
digital skills gap at undergraduate level.
Apprenticeships: BCS is recognised to end-point assess 13 digital apprenticeship
standards and has delivered over 4,000 end-point assessments and has over 15,000
registered apprentices, which is central to our role in ensuring IT practitioners achieve the
highest standards of professionalism. As part of this role, we undertake a variety of activities
to promote apprenticeship, drive inclusion and diversity and support the future proofing of
apprenticeships for dynamic tech occupations.
Professional Registration: Through professional registration, such as the RITTech standard
3
developed in collaboration with the Gatsby Foundation, and Chartered IT Professional
h ps://www.barefootcompu ng.org/
https://www.gov.uk/government/news/prime-minister-announces-20-million-institute-of-coding
3
https://www.bcs.org/membership/get-registered/professional-registration-for-it-technicians-rittech/
1

2
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4

status we ensure everyone from whatever background can gain the same professional
recognition based solely on their proven competencies, whether they have followed an
academic route, a technical route, or a combination of the two.
BCS is a partner in the consortium establishing the new UK Cyber Security Council, funded
by a grant from DCMS to support the development of Cyber Security into a fully mature
5
profession. BCS is also a founding member of FEDIP , which is a professional register for
NHS informaticians to improve modern health and care services through digital technologies
demonstrated against publicly available competency standards.
Continuous professional development: Through certification BCS supports practitioners
to continuously develop professionally beyond their initial qualification, which may have been
through diverse pathways such as an apprenticeship or university degree. E.g. over 100,000
practitioners worldwide hold BCS Business Analysis professional certificates.

4
5

https://www.bcs.org/get-qualified/become-chartered/chartered-it-professional/
http://fedip.org/why-it-matters
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BT - Insights & Contribution
Overview
BT is committed to playing our part in meeting the challenges we all face as a result of the
COVID-19 outbreak. As much of our lives move online, the resilience and capability of our
digital networks is taking on greater importance. We need to ensure that the most vulnerable
in society can stay connected and those financially impacted are treated fairly and supported
appropriately. And we need to support the NHS frontline in treating acute cases of COVID-19
and use our reach to help inform the public about the precautions they should be taking.
We’re supporting constituents
We are answering every call we can from 45 entirely UK based call centres. Staff are being
redeployed from retail stores that are now closed to support on-line chats and enquiries
while working from home. We know this is a stressful time and people are worried about
their finances – and we know how important internet connectivity is, whether for
home-working, home-schooling or to keep in touch with family and friends. We’re committed
to supporting those who need extra help with their bills and we’ll make sure we do what’s
right for each customer and their individual situation, including mobile only households and
those who are self-isolating. We’ve now introduced a range of specific measures:

▪

▪
▪

If a customer contacts us about financial difficulties related to COVID-19, we’ll
help work out what’s best for them. This could include lowering their bill for a
number of months until they get back on track and ensuring they don’t get
disconnected. If they’re on benefits, we will assess whether our existing BT Basic
package, which costs £9.95 a month for broadband and line rental, is appropriate.
All data caps on fixed line broadband plans will be removed. Every customer
can use the internet to work from home, receive online lessons and stream films as
much as they need with no additional charges to their bill.
We’re also putting flexible measures in place for our one million small
businesses customers across the UK, helping them to change the way they use BT
services and navigate the challenges they’re facing.

We also know that technology will play a big role in helping everyone get through this crisis.
So we’ll continue to teach people the digital skills they need to stay in touch and live life as
normally as possible. We have a range of support already in place for parents, children and
6
small businesses to help them adapt to remote living and working.
What specific support are you providing for the most vulnerable?

▪
▪
▪

A £5 cap on the cost of any phone calls made by a customer who only has a
landline. Those customers will never pay more than £5 in addition to their line rental
each month.
Unlimited mobile calls, texts and data for all our customers classed as
vulnerable in our systems, whether on contract or ‘Pay as you go’.
All other ‘Pay as you go’ mobile customers will be able to call us free to top up
their phones on 150 or do so remotely.

What if they need a new fixed line broadband connection or a repair in their home?
6

www.bt.com/skillsfortomorrow
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Openreach has asked its engineers to avoid entering customer premises. A large amount of
the work they do can be completed outside and they can often upgrade people or fix
problems without entering a customer's property. As such, they have been asked not to
complete any work inside a property unless it would leave a vulnerable customer with no
form of connection, and it's not possible to provide one by any other means.
Where a rapid repair or new connection is not possible, we will aim to provide
alternative connectivity.
In the first instance, we will seek to convert their mobile device to provide in-home ‘hotspot’
connectivity. Where this is not possible, we will aim to provide a 4G mini hub/dongle. We
have a limited supply of these devices and, like many other products, there are worldwide
supply chain issues with them as a result of COVID-19. But we’re doing all we can to build
up our stocks.
What about BT Sport?
With live sport on hold for now, BT Sport customers have three options: they can ask
us to donate the cost of one month’s BT Sport to NHS staff; or claim one month’s credit back
and we’ll add it to their bill; or, if they also have BT fibre broadband, they can take our new
flexible TV package and get BT Sport free for three months. More details are available on
7
the BT Sport website.
We’re maintaining our network’s performance and resilience as demand grows – and
providing advice to customers to make the most of their connectivity
Our network has been built to deal with peaks in demand that are significantly higher than
we are seeing now. Further information can be found in the annex to this brief. We have
noted some wider commentary that customers have experienced slower speeds than they
might want. This is likely to be due to local home or service issues other than the capacity of
the BT network that pre-date the COVID-19 outbreak. We support and endorse Ofcom’s
recent advice to consumers on how to address issues within the home that can impact
8
download speeds. That said, we continue to analyse the impact that the demand for
broadband and mobile is having on EE and BT customers, and those of other Internet
Service Providers who are wholesale customers of Openreach. We will take action to boost
capacity of our networks if needed.
We’re supporting the NHS and amplifying key public health messages
BT answers every emergency call made in the UK. We’re managing unprecedented
demand, with call volumes normally seen on New Year’s Eve being answered every single
day. We are working at pace to deliver connectivity, voice and video communications
services to NHS hospitals to help staff collaborate and patients to stay in touch with loved
ones and enabling more than 400 NHS organisations to send COVID-19 related information
and appointments to patients via SMS. This includes delivering solutions for The Nightingale
field hospital at ExCel (where we’ve installed 1,000 IP enabled phones), St Barts and Royal
London Hospitals and NHS Scotland. We’re also supporting temporary hospitals being
established at Parc Y Scarlets, Llanelli and the Principality Stadium in Cardiff.
7
8

www.bt.com/sportsupport
www.ofcom.org.uk/phones-telecoms-and-internet/advice-for-consumers/stay-connected
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Beyond that, we’re playing a central role in the Government’s communication efforts around
COVID-19. We’re already delivering anonymised and aggregated data to help them evaluate
if public health information is getting through, and whether people’s behaviour is changing as
a result. We delivered an SMS message to 43 million devices with advice to stay at home
and we’ve given Public Health England (PHE) access to 500 street hubs to publicise
information. Even BT Tower has been turned over to broadcasting PHE messages. Beyond
that, we are in close touch with the Government on how we can best support the NHS as
this time, we are currently exploring several further areas where we hope to contribute to the
effort.
Annex – BT’s broadband network: handling additional demand
Can our network handle the increase in demand?
▪ We are confident that it can. We overbuild our networks to compensate for what
consumers want to use the internet for and when they want to use it. Many want to
come home from work or school and access high-definition streaming content, video
gaming and other bandwidth-hungry applications. In contrast, online conferencing
services, even video-calls, consume far less bandwidth.
▪ In line with this, our network is designed to deal with significant peaks and troughs in
activity throughout the day and week, with lots of people going on-line to do similar
things at similar times.
▪ The most intense period of activity is at the end of a normal school and working day,
and during big live events. The highest ‘peak’ we’ve ever seen is 17.5 Tb/s. During a
usual day we see peak usage averaging 5 Tb/s, daytime peaks are now greater, but
still well within our network capacity.
What impact has mass home working and school closures had on the broadband
network?
▪ Traffic has increased but we are managing this effectively. Government advice for
everyone to work from home where possible was issued on 17th March. Since then,
we’ve seen daytime traffic effectively double. A notable increase, but one we can
manage as it is still significantly below the average evening peak we often see.
We’ve also noticed less of a ‘peak and trough’ pattern of usage throughout the day.
Evening peaks have actually been lower than normal as a result of major sporting
events (such as the Champions League) not being held.
▪ We do expect daytime traffic to continue to grow, but we remain confident that the
network can handle demand. That said, we’re not complacent. We’re monitoring the
network closely and collaborating with the other UK networks and content
companies. Our Network Operations Centre teams are operating around the clock to
identify any issues and resolve them as rapidly as possible. And if more capacity is
needed, our engineers are on standby 24/7 to make that happen.
What does this mean for constituents?
▪ We do not think their experience is being impacted by the increased traffic on our
network.
▪ Whilst not all your constituents will be served by BT for their broadband connections,
across all our brands, we provide connections to about 10 million households.
Around 75% of these are customers who have bought access to ‘super-fast’ speeds
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▪

▪

of 30 Mb/s or more via a fibre connection to their ‘cabinet’- the green boxes at the
end of many streets. We refer to this as ‘Fibre to the Cabinet’ (FTTC). The other 25%
use slower copper only lines, known as ADSL. The vast majority of these (95%
coverage of the UK) have access to ‘super-fast’ lines but have so far chosen not to
order them.
An upgrade from ADSL to FTTC would not ordinarily require a home visit from
Openreach. However, some new equipment would need to be posted to the address,
and some alterations would need to be done at the ‘cabinet’ nearest to the house
concerned. Both these steps require resources and staff impacted by COVID-19,
which could lead to the upgrade taking longer than normal.
In an extreme and unlikely scenario, where all 10 million BT customers are on-line
and consuming data at the same time, the average household with an FTTC
connection (about 75% of BT customers) can still expect to able to be benefit from
simultaneous home working/video conferencing and TV streaming.

How does BT’s broadband network compare to those other countries?
▪ Whilst we are not aware of comprehensive comparative data for different countries’
network capacity and performance, one useful comparator is Netflix’s performance
statistics. On this measure, BT performs better than the best network in all major
9
economies bar US, Spain and Australia.
▪ The UK is in a very strong position to enable home-working, with more than 95% of
premises able to access ‘super-fast’ broadband or better. We have also shown the
network’s ability to support millions working and learning from home throughout all of
last week with no real issues.
So what might be causing a slow broadband connection?
The UK broadband network is a series of connecting ‘layers’ which each work together to
bring internet connectivity into a building. Different parts of these layers are managed by
different companies and individuals, but any one of them could impact the experience that
an end-user has. A BT customer end user experience can be influenced by factors outside
of our direct control:
▪ Online services. This is the content that people access. For example, iPlayer, Netflix
or on-line public services like HMRC. Links from the core networks to the servers that
these providers own and manage are monitored and can be upgraded if needs be.
But the capacity of the link and how many people are accessing it at the same time
can impact how fast that content is accessed by the user. Some services, like video
conferencing services, are experiencing very rapid growth in users and are carrying
much higher volumes of calls than usual. When these services are slow due to the
volume of users, simple fixes like starting calls away from ‘the hour’ (so 10:15 instead
of 10:00) or switching off video when not talking can help improve things.
▪ The home. Sometimes, the quality of the Wi-Fi router that your internet provider
(‘ISP’) gives you or where you have positioned the router in your home can impact
your experience especially as more people with more devices all try to use Wi-Fi at
the same time. If you connect your computer to the internet with a cable, or
alternatively ensure the Wi-Fi Router is optimally positioned in your house this can
help. Wiring in the home can also be a factor.

9

h ps://ispspeedindex.ne lix.com/
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▪

▪
▪

The ‘Last Mile’. Managed by Openreach for BT and many other service providers. If
you live in an FTTC household, the wire running from the green cabinet to your
house is dedicated to you, but the length of the wire from cabinet to home can impact
speed received. The fibre link from the cabinet to the phone exchange is shared by
FTTC customers on that cabinet but has very high capacity to deal with all users’
demands. Openreach monitor this and will upgrade if necessary. ADSL households
typically be able to get a speed of up to 24 Mb/s and are connected directly to a BT
exchange.
The Internet Service Provider (ISP): BT or many other ISPs such as Sky and
Talk-Talk. Each ISP makes a commercial decision on what capacity they need to
connect to the “last mile” in order to deliver the speed required by their customers.
This is monitored by the ISP and is upgradeable.
The core network. In the UK, there are a number of providers of Core network
services for small ISPs and many large ISPs build their own e.g. Virgin and BT have
large core network services. This network will typically be managed to ensure that
there is always enough capacity as described above.
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Ericsson – Insights & Contribution
Our priority of course is to ensure the safety and wellbeing of our employees, our suppliers
and do everything in our power to support our customers with the continued and consistent
delivery of Telecoms services.

▪
▪
▪

▪
▪
▪

▪

▪
▪

Ericsson are working with our customers to optimize traffic workloads and expand the
network capacity, identify and prioritise critical activities to deploy network capacity.
In the UK Ericsson has identified all of our key workers that are essential to ensure
that our customers, the UK operators, can continue to deliver telecoms services.
We are working extremely closely with our extended supply chain, our suppliers,
contractors, logistic teams and so on, to ensure they have processes and
contingencies in place to continue delivering safely during the COVID-19 crisis.
Many of our suppliers are SMEs and need a range of support. A number of the
SMEs are offering Ericsson additional services to support our activities if there is a
shortfall of key workers due to illness and/or isolation.
Ericsson has launched a company-matched employee donation campaign supporting
the International Federation of Red Cross and Red Crescent Societies (IFRC).
Through the Ericsson Volunteer Program, employees can take paid time out from
work to help those in need around us. Employees located in many countries
volunteer today and this includes the UK.
Ericsson have launched an internal global “Share a moment from your workday!” for
employees to share their experiences as the majority of the 100k employees are now
working from home. There are many very human stories of employees, managing
children, families as well as dealing with personal experiences of the COVID-19
crisis.
We have launched many health and wellbeing programmes to support our
employees and their families during this period. These include Physical wellbeing
and ergonomics, mental wellbeing and how to manage stress as well as health
guidelines.
Ericsson are looking to launch an e-learning platform with content that will be very
relevant to University students, graduates and people in their early careers.
We are looking to extend the e-learning platform to a wider audience that may have
time to invest in self-learning while at home.
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Fujitsu – Insights & Contribution
As a strategic supplier to Government and the UK public sector, Fujitsu is committed to
supporting the national effort to deal with COVID-19. Fujitsu supports much of the UK’s
critical national infrastructure and our first priority has been to act quickly to maintain these
critical services and ensure that our partners across Government and the public sector
remain resilient throughout the current crisis.
In support of this we have also initiated a significant programme to look at where we can use
innovation and refocusing of existing technologies and services to further enhance this
response. We are delighted to share the initial output of this activity with PICTFOR to
contribute to this vitally important activity to support the unprecedented national effort.
Fujitsu COVID-19 Initiative
Alongside our activity to assure critical services, we have made it a priority to look at where
Fujitsu technology and innovation can support the response to COVID-19 and where existing
technology and services can be refocused to add to this response.
Fujitsu’s Head of Innovation & Healthcare, Patrick Stephenson is leading this work and we
have made supporting the response to COVID-19 our priority activity. To ensure that this
utilises all of the expertise across Fujitsu and our supply chain, we are looking at this in three
stages:
1. Sharing our major work streams with an obvious COVID-19 dimension with
Government
2. Recognising the significant skills of our employees, we have leveraged our open
innovation platform for our employees to contribute ideas on where innovation or
existing technology can make a material difference to dealing with COVID-19 within
the likely timescales of the crisis
3. Looking at how we can draw upon our supply chain partners to bring further
innovation
So far, we have received over 70 employee ideas through our open innovation platform,
which we are assessing, based upon a number of metrics to determine whether they are
viable and can be taken forward. Below represents those that we are prioritising within this
process, including those that we have shared with Government and we are assessing. We
would be happy to provide additional input on each of these and are happy to engage further
to ensure that they can be utilised by those tackling this crisis.
Quantum inspired Drug Discovery
Fujitsu announced earlier in March in the UK that we are developing a new quantum inspired
drug discovery platform working with an SME called PolarisQB that significantly improves
the speed and quality of small molecule lead discovery from 2-4 years down to just 8
months!.. The Fujitsu and PolarisQB teams have been proving the concept of the platform
on Dengue Fever but should direct their attention on COVID-19 in collaboration with
Government and the Pharma industry.
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We have shared this work with Government and are currently engaged with a number of
pharma companies to utilise quantum-inspired technology to support this effort.
Emergency mobile alerting for citizens in (or entering) high risk areas
Alerting citizens if they are entering high-risk areas and informing them of local critical alerts
e.g. location of testing centres or facilities that are at maximum capacity. Fujitsu has
designed, built and maintains the National Flood Warnings System for the Environment
Agency. Building on this capability could be key to expanding the ability of the Government
to quickly communicate with people across the country and target specific areas with alerts.
This system is already integrated into the GOV.UK Notify government-messaging platform
and we have recently trialled our mobile alerting solution in Hull with EE cell broadcasting
alert messages to Hull University students. This platform could be quickly extended or
replicated to support national/ local cell broadcasting for the COVID-19 virus outbreak,
similar to the service running in South Korea.
We have shared this with Cabinet Office, the Home Office, DCMS and DEFRA as the owner
of the Flood Warnings Direct service.
PICTFOR Submission – Supporting the UK During COVID-19 31/03/2020
Equipment and resource tracking
Over the last year, Fujitsu has entered the UK health market, with a focus on a number of
different areas. We have developed a solution to increase efficiency and productivity in the
NHS by using our GlobeRanger RFID tagging hardware and software. Our solution can help
NHS staff to quickly and easily locate the equipment that they need to do their jobs
especially as services are fully stretched and both time and access to resources are limited.
This solution also extends out to ambulances and other emergency vehicles where on
average 30 mins per shift can be used for checking equipment inventories.
Identifying high risk people and those with complex needs
Fujitsu has a significant capability in data analytics, which allows us to provide insight across
large and varied data sets. This capability could be used so that Government and community
groups can better target and allocate limited resources to those most in need. For example,
by taking data sets from local authorities and DWP it could be possible to identify the
households in vulnerable demographics or financial situations to that help can be offered.
Connecting people through BUDDYCONNECT
During this period of uncertainty and increased home working, and therefore less interaction
with colleagues, friends and wider family - the need to be connected and supported by
others is higher than ever and over time will probably increase even further as the situation
progresses. BuddyConnect is assistive technology originally designed to support
neurodiversity in the workplace. The system was initially designed for users suffering from
autism (a key benefit of this is the simplicity and ease of use), however the solution can help
support any individual enabling mental health support and wellbeing.
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By offering this solution and aligning with any existing buddy/mentoring schemes (by linking
with existing schemes this enables a more rapid rollout with existing relationships utilising
the trusted buddy connections) within Departments and organisations, could be a swift way
to provide support to people - human centric innovation enabled by technology.
Key functionality of BuddyConnect:

▪
▪
▪
▪

Creation of your own social media inspired profile page: This contains information
including job role, office location, bio and interests. This profile is available to view by
your corresponding buddy.
Wellbeing Tracker: Simple colour-coded anxiety tracker allowing users to share how
users are feeling and allows them to get help through multiple channels if required.
Proactively reviewing well-being history to allow users to implement prevention
measures.
My Buddy: A trusted 121 relationship between buddies. Ability to view buddy profile
including bio and interests. Bi-directional well-being tracking between buddies via
“View my wellbeing history”.
Support: Information and Education on people with autism and mental wellbeing.
Awareness means colleagues that are more informed.

Providing secure datacenter infrastructure for new COVID-19 digital services
Responding to COVID-19 has required the Government to establish a wide range of systems
and initiatives in order to support the UK public. These systems can be data intensive and
require secure and stable platforms from which to run. Fujitsu is looking at how we can help
to support these services by offering free secure datacentre space for new Government pop
up digital services.
We are currently engaged with the COVID-19 Data Resilience Team at DCMS on adapting
this existing infrastructure.
Engaging with the wider tech sector
As part of ongoing work, Fujitsu hopes to be able to engage further with organisations such
as PICTFOR and our partners across the tech sector to ensure that we can make the
maximum possible impact to solve challenges and ease the pressures created during this
crisis.
We recognise that by working together as a sector increases the potential to unleash the
huge power that technology has to reduce pressure on key public services during this time
and which could make a significant impact on the effectiveness of the UK’s response to this
crisis.

20
admin@pictfor.org.uk

www.pictfor.org.uk

@PICTFOR
/

For further information on Fujitsu’s COVID-19 response including any work streams not
included within this paper, please contact Head of Corporate Affairs, Clark Vasey on
clark.vasey@uk.fujitsu.com.
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Good Things Foundation – Insights & Contribution
As the government works to address the challenges of COVID-19, many elderly and
vulnerable people find themselves isolated in their homes with limited means of
communicating with the outside world, or getting access to vital services such as health,
food or banking. The tech sector must help to provide emergency support to get the most
vulnerable online during the COVID-19 crisis.
The spread of COVID-19 has forced thousands of community organisations, including the
UK Online Centres Network, to physically close their doors at a time when they are
inundated with people looking for digital skills support and help using computing equipment.
From the elderly at risk of complete social isolation to financially constrained families,
community organisations are working hard to find new ways to support people with online
access so they can continue their day to day lives.
Learn for Life Enterprise in Sheffield, a community organisation in the Online Centres
10
Network, provides an example of how centres have adapted in order to continue to provide
vital support. They have set up a Whatsapp group and encouraged their regular users to join
their Facebook group. Volunteer teachers are providing online classes, and useful resources
and online learning are being shared with users. This has enabled Learn For Life to continue
to provide support remotely.
Remote support can only be accessed by vulnerable people if they have digital devices and
connectivity. 1.7 million households don’t have access to the internet and are digitally
excluded as we face a socially distanced world gripped by COVID-19.
Frontline organisations are in desperate need of digital devices to be able to continue to
provide these crucial services.
We’re calling on the tech sector to support the DevicesDotNow campaign. Led by
FutureDotNow and supported by DCMS, the campaign is urging businesses across the UK
to help community organisations support the most vulnerable people in society.
There are several ways the tech sector can help:

▪
▪

▪

Donate devices. Tablets or smartphones would be the first choice, but laptops are
also required.
Donate sim cards, portable hotspots, dongles or other connectivity. Make a
financial donation. £10,000 would fund the purchase of tablets and smartphones
for around 100 vulnerable individuals and families, while £20,000 would get
devices to around 200 households. The donation would be managed by the Good
Things Foundation, the UK’s leading social change charity.
Spread the word. Share the DevicesDotNow mission with at least five business
leaders in your network who could be able to help.

With support from the tech sector, we can power them up so they can support households
facing self-isolation – alleviating the strain on the NHS, while ensuring that vulnerable people
aren’t cut off from their loved ones and the outside world.

10

h ps://www.goodthingsfounda on.org/news-and-blogs/blog/stories-community-learn-life
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Google – Insights & Contribution
Supporting COVID-19 Response
For 21 years, Google’s mission has been to organise the world’s information and make it
universally accessible and useful. Helping people get the right information to stay healthy is
more important than ever in the face of a global pandemic like COVID-19. This briefing
outlines the work that Google has undertaken to help people in the UK stay safe, informed
and connected. We have adapted our existing programme of support for businesses,
schools and families to reflect the changed circumstances, which we have detailed below.
We have also been working closely with the NHS and the Government to ensure we are
providing accurate, timely, information about COVID-19 across all Google and YouTube
services.
Promoting accurate Information
To boost the launch of the Government campaign, Stay At Home. Protect the NHS. Save
Lives, this messaging was docked on the Google Search homepage within an hour of the
UK going into lockdown, with a link to gov.uk/coronavirus. Anyone arriving on google.com in
the UK would have seen the message and been directed to the most up to date information
from the government.
In partnership with the NHS, we are displaying prominent boxes of information, right on the
front page of Search, taken directly from the NHS. These provide users in the UK with easy
access to authoritative advice about COVID-19, and action has been replicated on YouTube.
We have begun publishing COVID-19 Community Mobility Reports. This tool provides
insights into the change in people’s behaviour in response to Government advice to stay at
home. These reports have been developed to be helpful while adhering to our stringent
privacy protocols and policies. The reports use aggregated, anonymised data to chart
movement trends over time by geography, across different high-level categories of places
such as retail and recreation, groceries and pharmacies, parks, transit stations, workplaces,
and residential. This data is being used extensively by the Number 10 and Cabinet Office
teams to understand the impact of social distancing measures, and has informed the daily
COBRA briefing sessions.
To complement our existing efforts on fighting disinformation, we’re providing $6.5 million in
funding to fact-checkers and nonprofits fighting misinformation around the world, with an
immediate focus on coronavirus. In the UK, we will be supporting First Draft to develop its
online hub, dedicated training and crisis simulations for journalists covering COVID-19.
As part of our commitment to support local journalism, the Google News Initiative has
launched a global Journalism Emergency Relief Fund to support small- and medium-sized
news organisations producing original news for local communities. The Fund’s aim is to
support the production of original journalism for local communities in the face of the
COVID-19 pandemic and to provide news organizations financial assistance at this critical
time.
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We recently announced a partnership with Apple that will enable Android and iOS devices to
be used in the fight against COVID-19. Specifically, Google and Apple will enable the use of
Bluetooth technology to help governments and health agencies reduce the spread of the
virus through contact tracing, with user privacy and security central to the design.
Helping communities stay connected
We know that keeping in contact with family will be particularly important at this time. We
have created a microsite which includes resources on how to stay connected and informed.
We’re working on how we can help communities engage during this time. For example, The
National Theatre is using YouTube to live-stream shows to enable people to enjoy their
world-class performances whilst at home, and Joe Wicks, The Body Coach, has been
live-streaming daily PE lessons with close to one million viewers for his shows live, and
millions of views afterwards.
Supporting children and their education
Teach from Home is a new information hub, collecting together tools and resources for
teachers during the coronavirus outbreak. The site is being well used with 300,000 unique
visits in the last two weeks as schools, teachers and students adjust. Google Classroom is a
free service which allows educators to create classes, distribute assignments, mark work
and send feedback. We’ve seen hundreds of thousands of students using Google
Classroom, to join classes and continue their schooling remotely from home.
Our Education team has also put together advice for educators on how to keep students
engaged and guidance on how teachers can support students who have no or limited
internet access. We are also running webinars and have created training materials and a
new YouTube Learning Hub.
Our Be Internet Legends website has resources for teachers, parents and children on
internet safety, including an interactive online 'Interland' game to teach children ways to stay
safe online, and PSHE-accredited teacher resources.
Helping businesses continue to operate
We have created a resource which is a one-stop-shop for free tools that will enable
individuals to work, run their business, learn and teach from anywhere. Through G Suite, we
are enabling free virtual face-to-face meetings and lessons of up to 250 people. Free training
resources for G Suite are available online, and this includes video content and how to
guides, as well as interactive 'open office' online training for new customers.
We've launched a dedicated online resource to help small businesses impacted by
COVID-19. This site contains guidance on communicating with customers and employees,
working remotely, modifying advertising, and more. Google for Startups is repurposing a
series of existing tools to provide startups with the emotional and business support they
need.
Google My Business is a free resource which allows users to keep customers up to date with
any new information. It also allows businesses to explain whether their operations have been
affected or update the services offered. To help businesses stay connected with their
24
admin@pictfor.org.uk

www.pictfor.org.uk

@PICTFOR
/

customers during this time, we have committed $340 million in Google Ads credits available
to SMEs with active accounts over the past year.
Our Google Digital Garage programme for small businesses provides online training courses
that can be done at home. For example - Get a business online, Make sure customers find
you online and Connect with customers over mobile. In addition to these courses, we have
launched a webinar series to support small businesses and people working remotely. The
webinars are delivered by our expert trainers to support learning from home, this is available
at g.co/digitalgaragewebinars.
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ICAEW – Insights & Contribution
For many SMEs in particular, the next few months are a matter of survival. As revenues dry
up in the wake of the coronavirus pandemic and country lockdowns, managing cash flow,
keeping operations running and helping staff to work at home where possible are the key
priorities.
The tech sector is critical to keeping the economy going in the coming weeks and months,
including SME businesses. The sector has already signalled its intentions to support
businesses as best it can, and we hope that this support will continue through the worst of
the pandemic.
In this briefing, we suggest a number of ways in which this can happen, based on the
feedback of our members working in small businesses and practices, as well as other key
stakeholders in the accountancy profession. These fall into three broad areas - helping
businesses to continue to operate; supporting specific communications initiatives for SMEs;
and providing practical home working help.
Broadband and connectivity: it is vital that the network providers continue to provide
reliable broadband through this period to help businesses operate with staff at home. We
welcome the actions taken to date by many providers, such as lifting caps on data usage or
providing more data, which will potentially help staff from small businesses to avoid
additional expenditure. We also note the joint communications campaign around use of
broadband to manage peaks and will help to get these, and any other similar, messages out
to our members and the SME community.
Cloud services: a lot of small businesses are reliant on cloud services, including in a sector
like accountancy, where there are monthly subscription payments. Where small businesses
are suffering severe cash flow pressures as a result of the COVID-19 pandemic, vendors
should be supportive and make sure that no small business is cut off from essential business
software at this point as a result. Vendors should be prepared for any calls from distressed
customers and have clear policies in place to support businesses as best they can.
Push on cyber: the NSCS has already highlighted a spike in cyber-attacks which are
related to the coronavirus. Furthermore, with unprecedented levels of home working,
businesses may be more vulnerable than ever to security breaches. Given the poor level of
cyber security in place in many smaller businesses, tech firms should be doing all they can
to promote good cyber practices alongside the tools or services they are providing. The
NCSC has a wealth of useful information directed at small businesses, as well as resources
about home working in the current circumstances, and these should be pushed as far as
possible to help reduce the risks.
Prioritise government messaging: SMEs can access a range of financial support from the
government through a variety of schemes, including loans, grants, direct support for
employees and extended filing and payment deadlines. It is vital that small businesses get
the right information and the tech sector can help to push out government communications,
and / or provide information direct to their small business customer base about the help
available. Where needed, these communications should be prioritised to ensure that help
reaches the right people in a timely manner.
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Tools for home working: many vendors have already increased services, or are providing
free trials, to give access to communication and collaboration tools and help businesses
work at home where that is possible. For smaller businesses, many of whom may not be set
up for home working, these apps will be essential to help staff to connect effectively and
therefore any help that vendors can give in terms of access and practical user support would
be welcomed.
Tips on home working: there is already a huge amount of material around good home
working practices but this another area where tech companies can simply provide some
practical help and advice to their small business clients. This could include useful tips on
their apps, sharing their own experience of how they are managing to work from home and
pushing any other guidance or good practice on things like coping with the isolation of home
working and management practices to support staff.
ICAEW is publishing a wider range of resources to support its members across all areas of
business, including technology, homeworking and cyber security. These can be accessed for
free at icaew.com/coronavirus.
This briefing has been prepared by the ICAEW Tech Faculty. Recognised internationally for
its thought leadership, the Faculty is responsible for ICAEW policy on issues relating to
technology and the digital economy. The Faculty draws on expertise from the accountancy
profession, the technology industry and other interested parties to respond to consultations
from governments and international bodies.
To connect with like-minded professionals within this community and, to gain access to the
full suite of exclusive resources, visit icaew.com/techfac.
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Internet Association – Insights and Contribution
11

Internet Association (IA) have launched a website highlighting the internet industry’s
wide-ranging response to the COVID-19 pandemic and related resources.
The new site reflects IA members’ ongoing commitment to provide their workers, users, and
the broader internet community with safe and flexible work environments, credible and timely
information and resources, and secure services that scale to meet worldwide.
“Our members are working tirelessly to support people around the world during this
unprecedented global crisis,” said IA Interim President & CEO Jon Berroya. “Internet
companies recognize the important role they play in keeping everyone connected, and
facilitating access to essential goods and services as well as high-quality information about
what is happening in the world around us.
IA members are all pitching in to help people through these difficult times, and IA has
launched this new COVID-19 website to make it easier for families, healthcare workers,
educators, government officials, and industry to learn about tools and other resources.”
To help address the COVID-19 crisis, the internet industry is partnering with and supporting:

▪
▪
▪
▪
▪

Local communities – particularly educators, small businesses, and nonprofit
organizations – to ensure ongoing access to online tools and resources needed
to continue day-to-day operations
Healthcare institutions to help provide resources and relief to the heroic people
and institutions on the frontlines of this crisis
Government and world leaders to coordinate COVID-19 response efforts and
streamline information sharing with citizens
Internet users to facilitate safe and positive experiences while using online
platforms
Workers to help ensure the health and safety of the internet industry’s workforce

The internet industry’s COVID-19 response efforts can be found on IA’s website.

11

h ps://covid19.internetassocia on.org/industry/response/
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Nominet – Insights & Contribution
Businesses and communities face unprecedented challenges in adapting to the multifaceted
demands of COVID-19. As the .UK domain registry, and a small business ourselves we are
particularly mindful of these challenges. We briefly set out three areas below where Nominet
is working to support the national effort against COVID-19, and how the wider digital
economy is making its valuable contribution to doing so.
1.

Helping the UK to ‘Stay at Home’

Digital services have been essential to helping businesses and our communities to stay, and
where feasible, continue to work from home in the midst of the public health crisis. These
have kept vulnerable people and communities connected and Government disseminate
essential public health information to minimise the burden on NHS 111. These are all
essential contributions.
This has also reemphasised the importance of tackling the divide between the digital ‘haves’
and ‘have nots’. The range of barriers, from poor connectivity, to lack of digital skills, that
were well documented before this crisis, need to be a central consideration in ensuring we
meet the needs of vulnerable people in these unprecedented circumstances.
In the first instance, Nominet is supporting DCMS with the DevicesDotNow initiative to get
larger businesses to donate connected devices, laptops, phones and tablets, to help get
them to some of most vulnerable and at risk, many of whom who will need to self-isolate. We
12
have been promoting this through our LinkedIn campaign and our blog this week. Where
the sector has resource and capability to help reach across the ‘digital divide’ it will need to
be creative in doing so.
2.

Connecting businesses and communities

As set out above, tech sector has unique capabilities to connect those with resource, skills
and expertise, to those with particular needs in the current public health crisis. This is the
case for businesses as well.
Nominet has been working with Business in the Community, to match offers of support from
businesses to their peers, charities and community groups in need of help. The dedicated
brokerage site matches organisations, communities or charities with urgent needs to
organisations who have capacity to support. It is now live and taking pledges of support.
3.

Securing businesses and critical services online
13

14

The National Cyber Security Centre (NCSC) and National Crime Agency (NCA) have
both issued warnings that opportunistic criminals are using the COVID-19 outbreak to

12

h ps://www.nominet.uk/devicesdotnow-to-help-the-vulnerable-during-covid-19-pandemic/?utm_campaign=FY20%20-%20Corporate%20
Aﬀairs%20-%20Public%20Beneﬁt&utm_content=124374963&utm_medium=social&utm_source=linkedin&hss_channel=lcp-33825
13
h ps://www.ncsc.gov.uk/news/cyber-experts-step-criminals-exploit-coronavirus
14

h ps://www.na onalcrimeagency.gov.uk/news/na onal-crime-agency-warn-that-organised-crime-groups-may-try-to-exploit-the-coronavir
us-outbreak-to-target-the-uk
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15

conduct phishing attacks to steal personal and financial information. Early research is
showing the UK among the most targeted nations for COVID-19 related email campaigns.
Industry has a critical role to play in securing public services and critical national
infrastructure in the face of this heightened threat. Cyber should be considered a key
component of the national response, and it is essential industry and public bodies are
adequately protected.

15

h ps://www.trendmicro.com/vinfo/us/security/news/cybercrime-and-digital-threats/coronavirus-used-in-spa
m-malware-ﬁle-names-and-malicious-domains
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TikTok – Insights & Contribution
Overview
TikTok is a platform for positive, creative expression, and during this time, it has been
humbling to see so many turn to TikTok to find brief moments of relief and joy. We have
taken numerous steps to ensure the continued safety of our users on the platform; enable
trusted organisations such as the WHO and the UK government to use the platform to share
critical public health information; and to support communities across the UK to get through
these challenging times.
Building a safe andpositive environment for our users
Staying positive and healthy
Whether it's families bonding over the #BlindingLightsChallenge dance, TikTok creators
looking out for one another in the #NeighbourhoodWatch challenge, or even learning how to
#WorkOutFromHome - we've been amazed at how our community has adapted to the
challenges of life under lockdown with energy, positivity and creativity.
On 23 March, TikTok began rolling out a series of live streams under #HouseofTikTok featuring some of its creators and celebrities, aimed at helping to keep people active,
entertained and informed as they spend more time at home. #HouseofTikTok now has
almost 1 billion views. Some of the content featured includes:

▪
▪
▪

@dr_julie_smith advising on how to use positive psychology to manage your
mindset
@theinternetchef cooking dishes from ingredients chosen by people on TikTok

@DynamoMagician showing live magic routines
Users are also taking part in TikTok’s #stayathome challenge, which has seen NHS workers
encouraging people to stay at home and entertaining home videos of people passing the
time while in self-isolation.
Countering misinformation
During the Covid-19 crisis, we have taken a number of steps to ensure our users have
access to reliable and accurate information, and to protect our users from the spread of
misinformation. To support our users:

▪
▪

▪

We are working with national and international health authorities, including the
UK government, the Department for Health, ministers and the National Health
Service, to convey their advice to our users and help them reach as wide an
audience as possible.
We have launched a Covid-19 Hub in-app to provide credible information from
trusted sources such as the World Health Organization. The page is pinned at the
top of the Discover tab in TikTok. It answers common questions, offers tips on
staying safe, and includes 'mythbusters' relating to Covid-19 that have been
debunked by credible authorities including WHO.
When a user searches relevant terms (eg, Coronavirus or Covid-19), a dedicated
banner at the top appears with a link to the Covid-19 hub. In addition, the top
videos that appear in the search are from accounts belonging to trusted sources
(e.g. the WHO, World Economic Forum and British Red Cross).
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▪

We have created a public service announcement on hashtags related to Covid-19
with easy links to local health resources and to remind users of our Community
Guidelines.

Supporting our healthcare workers:
We have donated £5m to the Covid-19 Healthcare Support Appeal, established by the Royal
College of Nursing Foundation. The donation will provide emergency funding to thousands of
frontline healthcare workers –including nurses, midwives, physios, paramedics, cleaners and
porters – who are in need of immediate practical financial support, as well as psychological
support both during and after the coronavirus emergency.
Our platform is also providing frontline healthcare workers with brief moments of
much-needed relief. Some of the workers are creating fun and light-hearted ways to
communicate a serious message on staying at home, while others are just looking for a
quick laugh with their colleagues and taking part in dance challenges during their meal
break. Here are some examples: Shujina Begum; Alice Marson in York; Sarah in Yorkshire;
Emma Kirkpatrick; Dr Karan Raj.
Over 200,000 #ThankYouNHS and over 4,000#ClapForOurCarers videos have been
published to date, and they are among some of the biggest trending health care hashtags on
TikTok:

▪
▪
▪
▪

#ThankYouNHS 300m+ views
#NHS - 175m+ views
#ClapForOurCarers 23m+ views
#DancingNurses 1m+ views

Supporting communities across the UK
We have introduced dedicated Donation Stickers for the British Red Cross and Help
Musicians, which our creators can include in their videos and livestreams to raise funds
in-app for these charities. TikTok will be matching users’ donations made through Donation
Stickers from 27 April 2020 through to 27 May 2020.
We are also supporting SMEs across Europe by making available $20m in ad credits to help
companies get back on their feet once economies are able to restart normal activity.
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Dell – Insights & Contribution
As an essential technology provider for critical industries, Dell Technologies is supporting
hospitals, healthcare providers, emergency agencies, and public administrations working to
keep COVID-19 from spreading. IT products such as servers, storage and networking
ensure the functioning of critical infrastructures like hospitals, government offices and
financial institutions. Products like laptops, monitors and peripherals enable working from
home. Enabling the workforce to be productive at home will be vital to ensuring that
government offices in the UK keep running, jobs are kept and the economy continues to
perform during these difficult times.
Having started and enabled work from home a decade ago in our company, we would like to
offer our expertise, counsel and best practices on how to support a remote workforce. We
would like to share our flexible work policy which was established in 2009 and uniquely
positions our employees to get work done successfully during any situation. More than 90%
of our team members are currently working remote. Organisations also need the right
leadership policies and guidelines in order to create a successful remote working
environment. We invite you to view and share webcasts featuring our HR, IT, Facilities and
Security experts who are responsible for shaping and implementing our flexible work policy
and environment.
In global research efforts, our advanced computing clusters are being used to understand
how diseases like COVID-19 are spreading and how to better track them. For example, the
University of Texas at Austin and other institutions in Hong Kong, mainland China and
France used the Texas Advanced Computing Center’s (TACC) Wrangler system, provided by
Dell EMC, to analyze comprehensive travel data from location-based services to develop a
model of the spread of the virus through China. We have also provided the Translational
Genomics Research Institute (TGen) with access to Dell Technologies’ Zenith
Supercomputer. TGen is conducting population-level sequencing for rapid genomic analysis,
which gives public health organizations the ability to rapidly identify which strains of
COVID-19 are circulating more than others, what might be causing focal outbreaks, and how
fast the genome is mutating and changing. We are also engaging users of our Alienware
PCs to ‘lend’ their computing power, to support Folding@home’s efforts to simulate the
dynamics of proteins involved in COVID19 and hunt for new therapeutic opportunities. Each
simulation a person runs on their own PC increases the chances of finding possible
‘druggable sites’ on the proteins, which can lead to treatment options for the disease.
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Facebook – Insights & Contribution
Facebook has taken a number of steps to support our users, the Government and SMEs
during the outbreak of COVID-19. A key priority has been to help our users see accurate
information and stay connected with their friends and family. We recently contacted all
Members of Parliament to share how they can direct their constituents to reliable information
on the platform, and access to support from the large number of local Facebook groups that
are doing good work in communities, such as those that are coordinating care for the elderly
and vulnerable.
We are supporting these groups, including through our Partnerships and Engineering teams
who are working to build tools to help these digital communities organise, connect and
provide help.
We welcome the opportunity to update PICTFOR further on the work we are doing to
support SMEs, the Government and the nation as a whole during these challenging times.
Supporting SMEs https://www.facebook.com/business/boost/resource
We know that SMEs across the country are struggling in these uncertain times. Over 2
million SMEs in the UK have a presence on Facebook, and we are committed to supporting
them to adapt to operating online. In the last few weeks we have launched our Small
Business Resource Hub, to provide SMEs with information, advice and resources for
managing the COVID-19 outbreak, including a business resilience toolkit and a quick action
guide. We are also developing our existing training for SMEs so that it will now take place
virtually, initially as webinars which will be advertised on the platforms.
From this week we will start to run online training through that hub, and this will include
industry-specific videos to support broader sectors.
The Hub sets out the five steps businesses can take to tackle the COVID-19 outbreak, such
as keeping themselves safe and informed, staying in touch with their customers, moving
events online where possible, preparing a customer service plan and providing updated
FAQs.
The Hub also carries Facebook’s small business resilience toolkit which provides guidance
on how to tackle business interruptions. It aids SMEs with basic tools focused on a
business’s ability to be informed and determine specific actions that will enhance its
resiliency against interruptions. This is accompanied by a quick action guide on small
business resilience, which sets out a check list of responses to business interruption.
We have also announced a Facebook Small Business Grant, which will be supporting
30,000 small businesses in 30 countries offering $100M in cash grants and ad credits to help
during this challenging time. This will help businesses keep their workforce going, help with
rent and operational costs and to connect with more customers.
We will begin taking applications in the next few weeks.
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Supporting Government
Following through on our promise to support Governments with their COVID-19 awareness
and prevention campaigns, we have provided Public Health England (PHE) with free
advertising credits to enable them to supplement their other campaigns by also reaching out
to the 43 million adult Facebook users in the UK with crucial COVID-19 messages. To
support the Government in understanding the public conversation in the UK we have
provided the Cabinet Office with a bespoke dashboard from our partners at Crowdtangle that
allows them to gain insights into trending public COVID content from across Facebook and
Instagram. We also provided the Government with free access to our WhatsApp for
Business API, enabling them to launch an automated WhatsApp service as a source of
official COVID-19 advice and information.
As an extension of our commitment to support home working during this period, we rolled
out Facebook Workplace (our collaboration and communication tool for businesses) to the
central NHSX team last week. We are working with NHS England to explore ways to provide
free access to Workplace for the entire NHS for one year as well as making a similar offer to
all Government organisations.
We are also working with academics to share anonymised and aggregated Facebook mobile
app data on population movements to generate insights into the potential spread of the
disease. We are providing this data to leading researchers including at the London School of
Hygiene and Tropical Medicine, Harvard University’s School of Public Health and National
Tsing Hua University in Taiwan to inform their forecasting models for the spread of the virus.
Supporting Users
Ensuring accurate and timely information is easily available is an absolute priority. We
launched the dedicated Coronavirus Information Centre on Facebook last week. This brings
together Government advice, the latest figures and news stories, relevant posts from key
Government departments, as well as resources and tips to stay healthy and support their
family and community. This will be regularly updated. Since mid-February, we have been
ensuring that NHS and Government advice appears first in search results when people
search for COVID related information on Facebook and via Instagram hashtags. To support
the Government’s announcement on tighter restrictions, we showed a special message at
the top of the feed every Facebook and Instagram user in the UK showing them how to find
the latest advice and guidance from the Government.
We have worked with the Government to verify all the NHS Facebook Pages and Instagram
accounts to make them easier to identify as official sources of information. Across the UK
people are setting up COVID related groups to share information and offer support to their
local community. To support this grass roots effort we have launched a dedicated place on
Facebook to share NHS advice with the admins of these Facebook Groups, as well as
advice on removing misinformation and sources of accurate information.
Alongside this, we are taking aggressive steps to combat the spread of misinformation on
our platforms. Under our existing misinformation policy, across Facebook and Instagram, we
are removing misinformation about COVID19 where this could cause physical harm. It’s
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important that people can use our platforms to share information and discuss the virus, but
where this includes false claims or conspiracy theories that have been flagged by leading
global health organizations and local health authorities that could cause harm to people we
will remove content in those instances. We also block or restrict hashtags used to spread
misinformation on Instagram, and are conducting proactive sweeps to find and remove as
much of this content as we can.
Our global network of third-party fact-checkers are continuing their work reviewing content
and debunking false claims related to COVID-19. In the UK we work with Full Fact and Fact
Check NI, and this week we announced that we had extended this partnership to include
Reuters. When one of our fact-checkers rate information as false, it is marked clearly as
false, and we limit its spread on Facebook and Instagram and show people accurate
information from these fact checking partners. We also send notifications to people who
already shared or are trying to share this content to alert them that it’s been fact-checked.
Last week we donated $1 million to the International Fact-Checking Network to expand the
presence of fact-checking organizations on WhatsApp, so people can submit rumours they
find directly to fact-checkers. More information is available at whatsapp.com/coronavirus.
We are also blocking people from running ads that try to exploit the situation—for example,
claiming that their product can cure the disease. We already prohibit people from making
health or medical claims related to COVID-19 in product listings on commerce tools,
including those listings that guarantee a product will prevent someone from contracting it. To
help ease the pressure on supplies and ensure resources are available where they are most
needed we have also announced that we have temporarily banned ads and commerce
listings that sell medical face masks, hand sanitiser, surface disinfecting wipes and
COVID-19 testing kits .
There are already over one and a half million people in the UK in COVID-19 community
support groups, and we are working with the Government and the voluntary sector on
resources and tools to maintain social distancing but also connect volunteers with those who
need help. Social isolation and mental health is a concern for many. We are working with Jo
Cox Foundation to support their work bringing a coalition of charities including together to
agree a plan to help combat social isolation for those most at risk and in need. Facebook will
play a key role helping to transition important community activities online as well as using
our social impact tools such as the donate tool to get funds to these important charities. We
are also working with NHS partners around raising awareness on how to find mental health
support and advice to those who need it most. We will be working The Mix, Young Minds,
Mind and XenZone to support their efforts online to help and advise to those who need it
most.
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FSB – Insights & Contribution
▪
▪

▪

▪

Ensuring the tech sector works together to deliver a baseline, accessible
broadband service in this new remote working era we are living in – this is
something which is absolutely vital for SMEs as their time and resource is limited.
On the overall sentiment of “what can the tech sector” do – can the tech sector
help to make user interfaces/accessibility of even the [business support] schemes
we are seeing at the moment, as user friendly as possible (to the extent that
interacting with these interfaces can take time and resources away from an
already hard-pressed sector)?
Cyber Security is something which is incredibly important in the working from
home era. SMEs are often victim to and we need to be ever vigilant as more and
more commerce moves online. Some of our main recommendations to the Home
Office in this area pre-date the coronavirus curtain call, in our report, Calling Time
on Business Crime.
Another area I feel will be important, and I know tech companies of all sizes can
chip in to help mitigate the economic contraction we are facing, is communication
via peer to peer support networks. Technology and communication platforms are
inevitably going to be an absolutely vital part in stimulating the growth of start-ups
and kickstarting a new wave of entrepreneurialism in this country – simply by
making the everyday person with a great idea realise they can make it come true
very easily.
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Lloyds Banking Group – Insights & Contribution
Lloyds Banking Group are committed to driving a more productive and inclusive society and
economy through leading impactful propositions that can help our customers, communities
and clients to use tech to prosper. We are investing £3bn in ‘Digitising the Group’; investing
in digital products and services and supporting the capabilities of our colleagues. As we build
the best bank of the future, just as vital to our digitisation is a digitally enabled society.
Lloyds Bank Academy
The Academy is a free proposition that has a unique ‘blended’ model of training. This is both
face to face (in Manchester and Bristol), and online, through the Lloyds Bank Academy
portal (https://www.lloydsbankacademy.co.uk/). There is currently a total of 135 courses
available through the Academy and our partners; ranging from increasing customer reach to
improving business efficiency. Our SME content focuses on productivity and tech adoption
for small businesses and we are working closely with our Commercial division, their
productivity goals and the Groups partnership with Be the Business.

▪
▪

Feedback from Academy learners in Bristol: 100% of small businesses who
attended learnt something new and 100% of small businesses would recommend
the Academy to their peers.
60,000 people were reached through the Bristol and Manchester Academies in
2019.

Creating additional dedicated content for small businesses
Working with our partners, including Google and Microsoft, we are sharing and creating a
range of training, toolkits and resources designed to support small businesses as they adapt
their business models to reflect the changing landscape COVID-19 has presented. Scaling
the Academy, and sharing resources more effectively whilst removing duplication is vital
during COVID-19.
From business continuity planning, protecting businesses from fraud and improving online
presence, the Lloyds Bank Academy has a wealth of support available. We will be hosting
webinars and online training, alongside launching new guidance and FAQs to help
businesses understand best practice during these challenging times alongside tips and tools
to ensure businesses can thrive.
We continue to work with Be the Business (BtB) to help companies across the UK improve
their productivity and boost their performance with tech adoption a key enabler. This is a
mandate which has become even more pertinent in the face of the Covid-19 pandemic.
Businesses will be able to access interactive webinars on the themes of access to finance,
available government support, business planning, mental health, digital skills and tech
adoption, and productivity. Colleagues across the Group also support SMEs through the BtB
Mentoring for Growth scheme. Via virtual meetings mentors will act as a sounding board for
SMEs, providing much needed support during this turbulent period. We are also engaged in
on-going recruitment for colleague mentors, and corresponding COVID-19 specific training.
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Insight
The Business Digital Index is the largest measure of organisational digital skills and provides
an annual benchmark of small business capability for government and industry. The annual
report underpins the Lloyds Bank Academy.
Some of the key findings from 2019 include:

▪
▪
▪

Businesses lacking Essential Digital Skills are almost 2.5 times more likely to
close in the next two years
Digital can help with productivity - 1.3m small businesses are increasing turnover,
whilst saving time, due to their digital capability
19% of small businesses use digital to trade overseas

We are looking to pivot our Index research to focus on regional economies and leveraging
our anonymised transactional data to mobilise a rich picture of the impact of COVID on the
digital landscape of SMEs and charities, allowing the UK to truly understand the impacts in
2020.
FutureDotNow
17.3 million employees lack the essential digital skills required for work. FutureDotNow, of
which we are a founding partner, is a coalition of leading companies and civil society groups
working in collaboration with government to boost the UK’s digital skills. The coalition are
leveraging partnerships and other consumer/business-facing brands to get traction.
Collaborating with PwC, Lloyds Banking Group are leading the small business workstream
which is focusing on mobilising large employers to help business in their supply chain
improve their capabilities.
Supported by the Department for Digital, Culture, Media and Sport, FutureDotNow are
coordinating industry action through a new initiative, DevicesDotNow, targeting the 1.7
million households who don’t have access to the internet and are digitally excluded as we
face a socially distanced world gripped by COVID-19. The DevicesDotNow campaign is
asking businesses to donate tablets, smartphones and laptops, as well as connectivity in the
form of sims, dongles and mobile hotspots. Spotlighting campaigns such as these, and
ensuring that the tech sector is supporting organisations and individuals to access devices
and connectivity required is important.
Local Digital Skills Partnerships (DSP)
We will be supporting businesses through the six trailblazer Local Digital Skills Partnerships,
who are collating online resources from DSP partners to share locally. Working with the
Local DSPs, we are providing support through the Lloyds Bank Academy, as well as working
with them to identify what businesses need and addressing those gaps.
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Lloyds Banking Group: Response to support SMEs with lending
Additionally, we have created a £2bn package of support to help small business through this
uncertain period which includes the waiving of our standard arrangement fees for new
overdrafts, overdraft limit increases and new or increased invoice discounting and finance
facilities for businesses that are particularly affected. This is part of an £18 billion
commitment made by the Group to support businesses during 2020. We are keeping our
support under constant review as we learn more about what our customers are going
through, and we are contacting many of our clients in the most affected sectors to offer
capital repayment holidays and overdraft extensions to support their working capital needs.
Our focus over the past week has been specifically on helping to develop and launch the
Coronavirus Business Interruption Loan (CBIL) scheme for smaller businesses. It is now
available to businesses with turnover up to £45m, for loans up to £5m, which will be fee free
and have 12 months interest free. The CBIL scheme is designed to be a valuable back-stop
for those viable businesses affected by coronavirus that cannot currently access normal
bank lending. Under the terms of the scheme, where we can offer finance on normal
commercial terms, we will continue to do so – and at lower rates than previously was the
case because of the recently announced Bank of England rate reduction and its Term
Funding Scheme for SMEs. If we are not able to extend finance under our normal criteria,
then the business’ eligibility will be considered under the CIBL scheme.
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McKesson UK – Insights & Contribution
About McKesson UK
McKesson UK is one of the largest healthcare partners for the NHS across the four nations
of the UK, employing 22,000 staff and assisting over 9 million patients to manage their
healthcare every year, many with acute conditions. Our business includes:

▪
▪
▪
▪

LloydsPharmacy: 1500 community pharmacies, employing 2800 pharmacists,
and over 3000 pharmacy technicians and dispensers
Online and digital businesses: including LP Online Doctor, and our online
pharmacy Echo by LloydsPharmacy, delivering repeat prescriptions to the doors
of around 100,000 patients
AAH: a full-service wholesaler and distributer of 14 million medicines each week
to over 14000 independent pharmacies, hospitals, and other dispensing
organisations
LloydsPharmacy Clinical Homecare: delivering healthcare to over 90,000 patients
in their own homes or workplaces with almost 400 nurses, and with a major
medicines and nutritional compounding facility in Harlow

Many patients rely on our services, no more so than during this period when patients are
either self- isolating, shielding, or socially-distancing. As GPs have closed their doors,
people are turning to community pharmacy for the face to face advice and reassurance that
our colleagues can offer. Our community pharmacies, clinical homecare colleagues, and
AAH supply chain are working incredibly hard on the frontline and in communities to keep up
with demand, ensure patients continue to have access to the medicines they need, while
also preparing for the changes to operations that we are likely to have to implement should
the sickness rate continue to rise.
Introduction
McKesson UK welcomes the opportunity to provide information to the Parliamentary Internet,
Communications and Technology Forum (PICTFOR) enquiry into tech responses to
COVID-19.
Ready access to prescription and over the counter medicines, and to health advice and
services, is as important to patients during this coronavirus pandemic as it ever is. The
effective supply of medicines also ensures that patients can continue to self-care in their own
home and avoid having to access primary care settings.
The new self-isolation and social distancing measures have caused people who may not
have previously engaged with technology-based solutions to consider how they can
effectively use such innovations to help them to manage their everyday requirements.
At McKesson UK, we have seen a significant acceleration in people choosing online and
digital platforms to manage their healthcare and to access information and consultations.
Greater use of NHS111 and remote consultations are now an increasingly preferred route to
accessing primary care, and online pharmacy, Echo by LloydsPharmacy, has seen a
significant increase in nominations from patients.
This acceleration is not exclusive to patients and the public, as clinicians and healthcare
workers are increasingly using the benefits of remote or digital resources to streamline the
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process of providing healthcare, preserving face to face interaction for the highest-priority
patients.
In our submission, we have highlighted some of the areas in which McKesson UK is using or
deploying digital solutions to support patients, the NHS, and the Government’s COVID-19
response.
Healthtech solutions

▪

▪

▪

▪

LloydsPharmacy Online Doctor https://onlinedoctor.lloydspharmacy.com/
- LloydsPharmacy Online Doctor originated as a doctor-led online service
promoting easier and compassionate access to sexual health services. By
removing the requirement for face-to-face care, we improved healthcare
access for people seeking judgement-free, confidential medical advice. We
are regulated by the Care Quality Commission (CQC), achieving a “Good”
rating.
- We offer a range of treatments and services, including home testing and
online assessments for certain conditions and provide reliable and free
medical advice on our website. We believe that we have a major role to play
in accelerating the shift of treatment online for routine medication or low risk
conditions that would normally be treated by GPs or in clinics. Specific
examples are sexual health testing and treatment (STIs), family planning
(routine and emergency contraception) and COVID-19 testing.
Family Planning - We can do this now and at national scale. We have also been
working on a video GP consultation service and are uniquely placed to offer online
GP consultations, in- pharmacy monitoring and prescription fulfilment. We believe
that we are unique in this end- to-end digitally enabled solution which could be
rolled-out to support the NHS and include a range of clinical areas which are suitable
for this pathway.
Sexual Health (STI Testing) - With the current pandemic crisis we can respond
immediately with some services. We are already supporting the NHS as part of a
consortium that includes the Chelsea and Westminster Hospital Trust and we provide
the “Sexual Health London” service https://www.shl.uk/ which provides online STI
testing and treatment for a limited range of STIs to all London boroughs via the
LloydsPharmacy Online Doctor. These services can be replicated at a national level
and take all these routine appointments away from the NHS. We can treat patients
outside of England so we could deliver for NHS Scotland and Wales too. As well as
freeing up GP time we can also fulfil the prescriptions either in store (under normal
circumstances) or via home delivery.
COVID-19 Home Testing - We’re also developing a COVID-19 which will be more
accurate than the home tests currently available and we can also provide the GP
follow-up which could take a lot of pressure of the NHS in the coming months. This
will involve the test being requested online, delivery of the test kits to home, and then
returned to the lab for analysis. This could be available for the NHS and key workers
as well as the general public.
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Echo by LloydsPharmacy
Echo by LloydsPharmacy is an app-based prescription management system which supports
patients to safely order their repeat NHS medication and receive it via post to their home free
of charge. Echo is a proud member of the NHS Innovation Accelerator, a partnership
between the NHS and England's leading universities.
In the last week alone, Echo by LloydsPharmacy received, dispensed and posted 21,000
prescriptions to patient’s homes. In usual circumstances, the service enables patients to
conveniently manage their repeat prescriptions however in the wake of the COVID-19
pandemic, this service is invaluable to people who are in self isolation or being shielded due
to them being considered the most vulnerable.
Prescription Assembly Solutions (PAS)
At a time when the NHS is under extreme pressure, the appropriate utilisation of the
community pharmacy network is paramount to providing the right care in the right place, at
the right time.
McKesson UK believes that ‘hub and spoke’, or as we refer to it Prescription Assembly
Solution models provide an opportunity to free pharmacists from prescription assembly so
they can spend more time with patients, using their clinical expertise to help patients better
manage their health and ultimately improve health outcomes.
Prescriptions are sent electronically from the spoke (community pharmacy) to the offsite hub
(PAS) where they are assembled and returned to the pharmacy for collection by the patient
or home delivery where the patient is eligible.
The Government are currently considering broadening legislation around these types of
models to enable all community pharmacy contractors to be able to engage in this use of
technology to make best use of the pharmacy workforce as part of the Medicines and
Medical Devices Bill 2019-20, which we support.
To enable more prescriptions to be assembled using automation, we need to ensure that
prescribers are using standardised dosage instructions when issuing prescriptions and that
quantities required are based on the manufacturers original pack sizes of medication to
prevent the splitting of packs, as this does not lend itself to at-scale automated operations.
In the week ending 27th March 2020, our community pharmacies saw over 1.5 million
patients as well as dispensing and unprecedented volume of prescription medication. The
more we can assemble routine, repeat medication off-site, the more community pharmacists
can be available to support the NHS response to COVID-19.
Conclusion
These are just a few examples of how McKesson UK is supporting the NHS using digital and
remote technology and we would welcome the opportunity to discuss this in more detail with
officers and members of PICTFOR.
Contact Steve Race, Head of Public Affairs: steve.race@mckesson.uk
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Nodes & Links – Insights & Contribution
COVID-19’s impact on project performance and how to mitigate it
Summary

▪
▪
▪

The Government’s policy to COVID-19 is negatively impacting capital and
infrastructure project performance.
The impact of Government policy to the performance of capital and infrastructure
projects is somewhat predictable.
The UK Government, through the Infrastructure Projects Authority, should make the
COVID-19 Project Simulation technology available to all Government-funded projects
at nil cost.

Background
On 26/03/20 the CTO of Nodes & Links released a paper on the impact of COVID-19 on the
planned duration of UK’s capital and infrastructure projects. In this paper, Nodes & Links’
team simulated the impact of COVID-19 under two scenarios: one where the UK
Government asserted no isolation policy, and one where it asserted the current strict
isolation policy. The specifics of the policies were derived from the recent work of Ferguson
et al (2020), which influenced UK/US’s COVID-19 containment policy. Both simulations were
run on a representative £400M project and used a combination of proprietary technology and
world-leading epidemiology models, currently used to predict the spread of COVID-19 on the
general population. The results showed the following:

▪
▪

The ‘no isolation’ policy drove the largest maximum delay in the duration of the
project1.
The ‘strict isolation policy’ drove the largest delay in the expected duration of the
project2.

The results mean that the scenario with the strictest self-isolation policy - which is arguable
the best in terms of containing the spread of COVID-19 on the general population - performs
the worst in terms of its impact on expected project performance.
What this means for the UK’s Capital and Infrastructure Projects
1. Project performance is going to suffer as a result of the Government’s isolation policy.
2. The performance impact of ongoing changes in government policy to projects is
somewhat predictable.
3. Actions can be taken now to increase the resilience of projects to changes in
Government policy, leading to a reduction in cost and the prevention of unnecessary
delays.
Suggested Actions for the UK Government
1. The UK Government, through the Infrastructure Projects Authority, should make the
COVID-19 Project Simulation technology available to all Government-funded projects
at no cost.
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About Nodes & Links
Nodes & Links is a venture-backed, deep-tech company, based in London that produces AI
and technology to support decision making in capital and infrastructure projects.
1

The largest delay in the duration of the project grew by 58% against the ‘business as usual’
scenario (i.e., where COVID-19 never occurred).
2

For (2), the P50 and P85 values of expected duration grew by 68% and 21% respectively.
These values represent the dates under which the project has a 50% and 85% chance of
being completed, given the inherent uncertainty and risk. They are what projects are
commonly contracted against in the UK.
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Renfrew Group – Insights & Contribution
A Temporary Isolation Room was designed and tested by our team at the request the
Department of Health in collaboration with NHS widely and UCL microbiology, Porton Down
(amongst others) for use in infection control. The system could be revived immediately. It
could very well be deployed to help upgrade every hospital’s infection control capability to
tackle the ongoing situation over the coming months and years.
We have written to the NHS leadership, the Secretary of State for Health, the CMO and CSO
to offer our support with the wider infection control challenge, bringing to bear in depth
experience of Isolation room design and area sterilisation technologies.
Below A temporary isolation room, with air management, hand washing and other infection
control features, was designed to respond at a national level, scaleable from a few tens of
units to around 3000 pa. The shortfall of side rooms in 2012 was around 22,000 rooms and
this unit could now help bridge the gap. 10 were tested in UCLH and Nottingham.
"I have seen for myself the temporary infection prevention facilities designed as part
of the Smart Ideas programme and feel sure that it will add real value in the fight
against infection. I am delighted that this has been developed so quickly, with such a
wide range of input from front-line staff in the NHS and such a close association with
industry."
David Nicholson, CBE - Chief Executive NHS

Renfrew Group design, engineer and pilot manufacture a wide variety of technologies for a
broad range of organisations. We work across sectors including medical technologies and
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consumer devices. We are particularly strong in helping companies innovate and get to
initial production volumes for trials and product launches.

Renfrew Group can also provide immediate medical device design to ISO 13485 and
manufacturing support including:

▪
▪
▪
▪
▪
▪
▪
▪
▪

CAD design
Engineering design
Electronics Design
Rapid Prototyping
Tooling
RIM and Injection Moulding for low/high volume
Assembly
Batch production typically in the region of 100 units to 5,000 units
New technologies with teams from Oxford, UCL, Barts and QMC Nottingham as well
as infection control specialists, Gama Healthcare and Pal International
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▪

Mouldings and assemblies for Cambridge Medical Robotics, Oxford Instruments
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SAP – Insights & Contribution
SAP’s main thinking around policy is to how we look at supporting the transition to digital in
SMES as we extend (and hopefully) exit emergency measures. Digital is agile and flexible
but poor uptake in the UK in the business and business to business space is hampering
flexibility (as we are seeing in the basic logistics of moving supplies from restaurants to
shops). So, it would be good to take the current and future relief programmes to nudge
uptake of higher productivity ways of working.
In the short-term SAP has made efforts to assist where appropriate, given its not always
directly relevant to our business or SMEs.
Those that are include ensuring any SME can respond to new buyer requests for free (to
assist with supply chain disruption for primes and allow SMES to find new markets – Ariba is
25bn or so a year in transactions in the UK alone)
https://my.ariba.com/discovery
Hopefully people aren’t travelling/stranded too much, but we opened our travel system up to
ease with travel disruption
https://www.tripit.com/web/covid-19-update/
We’ve also opened up our certification and training systems alongside our normal free
distance learning including a revamped youth and student programme
https://news.sap.com/2020/03/new-sap-digital-learning-initiative/
We’ve also opened our analytics and feedback mechanisms with some pre-packaged
elements focused on employee health and well-being (plus rolling this out for remote
learners and healthcare workers and as a COVID risk/diagnosis and geolocation risk
management
solution
for
any
health
authority
that
needs
it). https://www.qualtrics.com/uk/here-to-help/?rid=ip&prevsite=en&newsite=uk&geo=DE&ge
omatch=uk
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Conclusion
For more information on the techUK report, visit their COVID-19 Info Hub here.
PICTFOR have been proud to go on facilitating the discussion between the tech sector and
Westminster and will endeavour to further this discussion in the coming weeks and months
through virtual events and further parliamentary activity.
If you’d like to find out more about PICTFOR, this report or would like to attend one of our
events, please visit our website or email the secretariat on admin@pictfor.org.uk

This is not an official publication of the House of Commons or the House of Lords. It has not
been approved by either House or its committees. All-Party Parliamentary Groups are
informal groups of Members of both Houses with a common interest in particular issues. The
views expressed in this report are those of the group.
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